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Who? 
•  MS Review Committee: G. Fong, L. Booth, F. Tuzzolino, 

A. Stringfellow, G. Gonzalez, D. Davison, C. Oyen, G. 
Groff, J. Scott, J. Bryant, J. McGough 

Why Now? 
•  Follow MBA Revision 
•  Continuous improvement including Fall 2013 

adjustments 
•  Fall 2014 revisions most significant reconsideration 

since 2007 
•  MS-GM & MA-GAM may be next 



How did we consider making revisions? 
•  Review & benchmarking of top MS programs in Finance 

& Marketing . . . 
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Competitive Assessment Results 
•  Program duration: Compared to our three term, 45 hour 

programs, leading competitors have two term, 30-36 
hour programs 

•  Program content: Compared to our programs, leading 
competitors have a much higher concentration in 
finance- and marketing-specific curriculums – some “all” 
finance  or marketing 

Committee conclusion  
Revising program duration & content make our programs 
more competitive 



Major Changes 
•  Program duration:  

-  34 credit hours programs: Fall, Winterim, Spring 
-  May graduation better timing in hiring cycle 

compared to current December graduation 

= making our programs more competitive with other            
   programs and enhancing the career opportunities of  
   our graduates 



Major Changes 
•  Program content:  

-  Increase finance- and marketing-specific curriculum 
from current 66% to approximately 75% of each 
program 

-  Strengthened career opportunities for these 
students 
»  Introduce career tracks in each program to enhance 

program focus and career connections  (details later) 
»  Incorporate Professional Development Plan (1 credit 

hour – the “34th” hour) 
»  Career-specific Winterims & applied learning projects 

– considered by Guy Groff to be superior to Summer 
internships 

= enhancing the career opportunities of our graduates 
 

 



Changes for you (current students) ! 
•  Applied learning project courses already in place/soon 

to be in place: 
-  GF 5524 Analysis of Strategic Marketing (simulation) 
-  GF 5712 Business Intelligence (projects) 
-  GF xxxx Corporate Partners (projects) 
-  GF 5250 Multinational Corporate Finance/FORAD  

(simulation) 
-  GF 4513 Global Sales Management (projects) 

Watch for updates ! 
 

 




